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Obvious, a new concept of sustainable luxury
The niche fragrance label Différentes Latitudes launches
a new eco-conscious range, with a cork cap from
international beauty packaging manufacturer and
provider Quadpack
French perfumer David Frossard had an epiphany while
travelling in India a few years ago. Tired of the city, he took a
rickshaw to go to the beach and connect with nature, but
was disappointed when he finally reached the seaside,
completely polluted with plastic and other garbage items. “It
became obvious to me that, although my mission was to
develop beautiful premium fragrances, they should have the
least possible impact on nature,” he says.
Obvious is the new launch of Différentes Latitudes, Frossard’s niche fragrance label,
setting foot in the promising territory of sustainable luxury perfumes. Launched in
November after a successful crowdfunding campaign, Obvious is offered in seven
different scents. From the ingredients to the outer pack, everything was carefully
considered in order to avoid waste: the formula with organic and biodegradable
alcohol, the outer package made of FSC™-certified paper and cotton, the recyclable
bottle with 30 per cent recycled glass and Quadpack’s monomaterial cork cap,
sourced from sustainably-managed forests. “The impact of the cap says a lot about
the product: it’s disruptive, trendy, natural and modern at the same time,” he says.
Fully manufactured in Europe, Obvious was developed for what Frossard calls ‘the
European style’. “The luxury fragrance market nowadays is directed mostly at
premium clients from America, Asia and the Middle East, both in terms of price
positioning and marketing. I wanted a product that would resonate with Europe
again,” he explains.
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Initially sold through the crowdfunding platform Ulule, the new range has adapted to
the ‘new normality’: clients can receive the seven fragrance samples at home, pick
their favourite, and then have the full bottle delivered to their door. The store
experience is also possible: Différentes Latitudes has a perfume bar in Paris.
–ENDS–

About Quadpack
Quadpack is an international manufacturer and provider of enhanced packaging solutions for
beauty brand owners and contract fillers. With offices and production facilities in Europe, the
US and the Asia Pacific region, and a strategic network of manufacturing partners, Quadpack
develops bespoke and customised packs for prestige, masstige and mass market customers.
Listed on Euronext Growth in Paris since October 2019, Quadpack relies on a workforce of 600
people to build a more sustainable world. For more information, please visit
www.quadpack.com
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Legal notice
This document contains forward-looking statements about Quadpack’s business, financial
data, and events related to the company’s prospects. These forecasts can be identified by the
use of words such as ‘estimated’, ‘plan’, ‘expectation’ or words with a similar meaning.
Quadpack may also make projections in other reports, presentations and press releases.
Furthermore, the company’s representatives may occasionally make forward-looking
statements. These projections are based on current expectations and on certain hypotheses,
many of which are beyond the company’s control and subject to a series of risks and
uncertainties. In the event that any of these risks or uncertainties should materialise or the
underlying expectations are not fulfilled, the results or performance of Quadpack may differ
(either positively or negatively) from those explicitly or implicitly forecast. Quadpack assumes
no obligation to update or revise any forward-looking statements made previously.
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